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Abstrak 
 
Tujuan penelitian ini adalah untuk mengetahui seberapa besar pengaruh periklanan terhadap 
proses keputusan pembelian pada restoran Riva Grill Bar and Terrace di Hotel The Park 
Lane Jakarta. Metode penelitian yang digunakan adalah penelitian kuantitatif dengan 
rumusan masalah asosiatif-kausal dari 100 sampel yang berasal dari 10.125 populasi 
menggunakan metode sampel Slovin. Analisis dilakukan dengan analisis regresi linear 
sederhana. Hasil pengolahan data penelitian ini adalah hotel (1) The Park Lane Jakarta 
menggunakan empat komponen periklanan yaitu strategi pesan, ide kreatif, media dan 
pelaksanaan kreatif. Serta melaksanakan empat dari tujuh peraturan dasar iklan efektif yaitu 
visual consistency, repeated taglines, simplicity, identifiable selling point dan create an 
effective flow. (2) Terdapat lima tahapan yang dilalui oleh konsumen restoran Riva Grill Bar 
and Terrace dalam proses pengambilan keputusan yaitu, pengakuan masalah, pencarian 
informasi, mengevaluasi alternatif, keputusan pembelian dan perilaku setelah pembelian. (3) 
Periklanan memiliki hubungan yang cukup kuat dan searah terhadap proses keputusan 
pembelian konsumen. Periklanan  (X) berpengaruh sebesar 35,8% terhadap proses keputusan 
pembelian (Y). 
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INFLUENCE OF ADVERTISING TOWARDS THE PURCHASE DECISION 
PROCESS IN RESTAURANT RIVA GRILL BAR AND TERRACE AT HOTEL THE 
PARK LANE JAKARTA 




The purpose of this study was to determine the influence of advertising to consumer buying 
decision process of Riva Grill Bar and Terrace Restaurant at The Park Lane Hotel Jakarta. 
Method of study used is quantitative study with associative causal formulation from 100 
sample from 10.125 population using Slovin. Analysis using simple linear regression. The 
result of this study are (1) The Park Lane Jakarta Hotel using four advertising component 
such as message strategy, creative idea, media, and creative implementation. Hotel The Park 
Lane Jakarta using four from seven basic rules of effectives advertising such as visual 
consistency, repeated taglines, simplicity, identifiable selling point and create an effective 
flow. (2) The consumer of Restaurant Riva Grill Bar and Terrace have five steps of Purchase 
decision process such as problem recognition, information search, evaluation of alternatives, 
purchase decision and post purchase behavior  (3) Advertising have strong enough 
correlations and in the same direction towards consumer buying decision process. 
Advertising (X) contribute 35,8% to purchase decision process (Y). 
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